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Colour References

The logo uses two core colours. Tints of these 
colours can be used to create more variation 
and depth in visual communications.

Printing
Pantone Coated: Cool Grey 11 C  
CMYK: C65 M48 Y37 K52 
Screen
RGB: R84 G88 B96
HEX: #545860

Printing
Pantone Coated: 143 C  
CMYK: C0 M32 Y87 K0 
Screen
RGB: R241 G180 B52
HEX: #F1B434

Grey

Yellow

Version 1.0 2021
BRAND GUIDELINES
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Brand Application

HUMAN
CONDITION
2nd Sep 2020 to 16th Oct 2020
Exhibition Opening Thursday 3 September
6-9pm, Belfast Exposed
FREE ADMISSION

Belfast Exposed is delighted to present Human Condition, 
a graduate show highlighting recent graduates from the BA 
in Photography and Video at Ulster University, curated by  
Deirdre Robb. 

The works presented are a broad exploration of human 
existence plunging into topics from water quality to fluid 
gender expression and roles. Further observations on mental 
health spanning youth to retirement, isolation, healing, and 
recreational space.

Belfast Exposed, 23 Donegall Street,Belfast BT1 2FF
Tel: +44 (0)28 9023 0965
Email: info@belfastexposed.org

belfastexposed.org

HUMAN
CONDITION

MOLLIE YOUNG

HUMANCONDITIONHUMAN
CONDITION

RADEK WYJADLOWSKI

Exhibition Poster Leaflet

Postcards
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Sub Logos

There are six sub logos which represent the range 
of services that Belfast Exposed offer. Each sub 
logo has its own variation of the turning lens effect. 
This allows each sub logo to remain true to the 
Belfast Exposed master brand whilst having its 
own character. 

Master Logo

Sub logos
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qradio_official

qradio_official

qradio_official

qradio_official

Connor’s 
Album 
Spotlight

Taylor Swift 
Red (Taylor’s 
version)

#FutureHit

Ed Sheeran
Overpass Graffiti
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Minimum Logo Size

Typography

outfit semibold
outfit medium 
outfit light

Primary Brand Colours

Secondary Brand Colours

PANTONE 1235 CP 
CMYK: 0 / 31 / 98 / 0 
RGB: 255 / 184 / 28 
HEX: FFB81C

PANTONE 1795 CP 
CMYK: 0 / 96 / 93 / 2 
RGB: 210 / 38 / 48 
HEX: D22630

PANTONE 231 CP 
CMYK: 3 / 60 / 0 / 0
RGB: 242 / 119 / 198
HEX: F277C6

PANTONE 2995 CP 
CMYK: 83 / 1 / 0 / 0 
RGB: 0 / 169 / 224 
HEX: 00A9E0

PANTONE 376 CP 
CMYK: 54 / 0 / 100 /  0 
RGB: 132 / 189 / 0 
HEX: 84BD00

PANTONE 2593 CP 
CMYK: 66 / 92 / 0 / 0 
RGB: 132 / 50 / 155 
HEX: 84329B

PANTONE 166 CP 
CMYK: 0 / 76 / 100 / 0 
RGB: 227 / 82 / 5 
HEX: E35205

PANTONE 2748 CP 
CMYK: 100 / 95 / 5 / 39 
RGB: 0 / 30 / 98 
HEX: 001E62

Lots of white or empty space is 
encouraged when designing for 
Summerhill Foundation. This helps 
keeps the brand clean, minimal and 
inclusive for all users.

Summerhill Foundation provides grants 
to voluntary and charity organisations 
providing opportunities and support in  
a structured way to those most in need. 

These design guidelines celebrate the 
positive achievements of the foundation 
while creating an approachable and 
inclusive brand that is a joy to use and  
be a part of.  

When using typography for Summerhill 
foundation the font Outfit is recommended. 
Outfit is a Google font and can be 
downloaded from fonts.google.com

Large amounts of copy should be set in the 
Outfit font, the brand navy and on a white 
background.

There is no preset 
maximum size for the logo. 
However, the minimum size 
should not venture below 
38mm or 106px wide. 38mm

The logomark should always be surrounded by a 
minimum area of space. This area of isolation ensures 
nothing encroaches on the logo and the brands clean 
minimal feel is represented.

Brand Design Showcase
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Colour
The primary palette consisting of dark blue and 
aqua are the most commonly used colours within 
our communications.

The secondary palette should be used in 
moderation to highlight and point out areas of 
importance or interest in layouts. They are useful 
for charts and diagrams and to emphasise headlines 
and body copy. The secondary colours should never 
overwhelm or overtake the primary colours. 

‘White space’ should also be used generously as it 
supports and promotes clarity in messaging.

Primary Palette

Secondary Palette

Dark Blue
PANTONE: 2965C
CMYK: C100 M63 Y16 K78
RGB: R0 G38 B62
HEX: #00263E
RAL: 280 20 20

Aqua
PANTONE: 3125C
CMYK: C84 M0 Y18 K0
RGB: R0 G174 B199
HEX: #00AEC7
RAL: 210 60 40

Grey
PANTONE: 430C
CMYK: C33 M18 Y13 K40
RGB: R124 G135 B142
HEX: #7C878E
RAL: 220 50 05

Light Grey
PANTONE: Cool Grey 4C
CMYK: C12 M8 Y9 K23
RGB: R187 G188 B188
HEX: #BBBCBC
RAL: 220 70 05

Ice Blue
PANTONE: 636C
CMYK: C39 M0 Y7 K0
RGB: R139 G211 B230
HEX: #8BD3E6
RAL: 220 80 20

12Logo / Colour / Typography / Icons / Applications / Signage

Icons
A suite of icons has been created to support all of  
our brand touchpoints. They provide symbolism  
and conceptual clarity when representing key points 
and data. 

The style is simplistic using the primary colour 
palette. Two sets of icons are available for both white 
backgrounds and dark blue backgrounds.

Colour on white background

Colour on dark blue background

5Logo / Colour / Typography / Icons / Applications / Signage

Logo

Logo Versions Continued 
Our logo is supplied in a variety of formats to suit 
the background it is placed against.

Colour & Colour Reverse
The colour version is to be used on white and light 
backgrounds. The colour reverse version is suitable 
for use on dark backgrounds where there is enough 
contrast for the colours in the logo to be clear.

Mono Black
Suitable for when the logo cannot be reproduced 
in colour for technical reasons or if the full colour 
version lacks contrast or competes with other 
elements. To be used on white or light backgrounds.

Mono White
Suitable for when the logo cannot be reproduced 
in colour for technical reasons or if the full colour 
version lacks contrast or competes with other 
elements. 

Stacked Logo – Colour

Landscape Logo – Colour

Landscape Logo – Mono Black

Landscape Logo – Colour Reverse

Landscape Logo – Mono Black

Stacked Logo – Colour Reverse Stacked Logo – Mono Black Stacked Logo – Mono White

Please note that these versions are 
available for all the regional logos.

3 Logo
8 Colour
9 Typography
12 Icons
13 Applications
15 Signage
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PILING | FOUNDATIONS | PRECAST

JAN

APR

JUL

OCT

JAN

APR

JUL

OCT

JAN

APR

JUL

OCT

SALES FIGURES

PILING NI & IRE 
JANUARY 2020
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Our logo

Northern Ireland Audit Office
Brand Guide

–  Introduction 
–  About Us
–  Strategy 
–  Logo

–  Colour
–  Typography
–  Application
–  Contact

October 2022  •  Version 1.0
Brand Guide

 33

Our corporate 
typeface
For all professionally designed and printed 
literature produced externally, Brother 1816  
should be the primary font used. 

For any communications produced  
‘in-house’, if Brother 1816 isn’t available,  
Verdana should be used.

The quick brown 
fox jumps over 
the lazy dog. The 
quick brown fox 
jumps over the 
lazy dog. The 
quick brown fox Aa

Northern Ireland Audit Office
Brand Guide

–  Introduction 
–  About Us
–  Strategy 
–  Logo

–  Colour
–  Typography
–  Application
–  Contact
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Northern Ireland Audit Office
Brand Guide

–  Introduction 
–  About Us
–  Strategy 
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–  Colour
–  Typography
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Shapes
When creating assets for our brand you can  
use the shards from logo or draw your own  
as a graphic device.

These shards can be used to contain text, 
imagery, icons, etc.

It’s important that these shards compliment  
the layout and do not interfere with any  
assets on the page.

When drawing your own, just remember  
that the overall shape should compliment  
the logo. Try not to add to many points.

Using the logo
The logo shape can  
be rotated to create  
the shape you need

Using the logo
The logo shape can  
be recoloured to create  
the shape you need

Draw your own
When drawing your own it 
must compliment the main 
logo shape

Draw your own
When drawing your  
own it must not have  
too many points

Using the logo
The shapes should be 
dynamic and ideally 
bleed off the page

Using the logo
While the logo shape can 
be streched and skewed try 
to avoid pushing it too far

Draw your own
When drawing your own it 
must compliment the main 
logo shape

Draw your own
When drawing your  
own it must not have  
too many points
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Bl
on

de Our primary brand colours are Denim  
(Dark Blue), Carrot (Orange), Arctic (Teal)  
and Blonde (Yellow). These colours are  
to be used heavily on all materials.

Colour

Arctic
 

PANTONE 
7464 C

 
CMYK 

42 3 24 0

 
RGB 

159 207 203

 
HEX 

#9fcfca 

RAL 
190 80 20 

DULUX 
80GG 63/184

Denim
 

PANTONE 
2965 C

 
CMYK 

100 79 47 56

 
RGB 

0 38 62

 
HEX 

#10273b

 
RAL 

250 20 20

 
DULUX 

17BB 08/104

Blonde
 

PANTONE 
134 C

 
CMYK 

0 20 65 0 

RGB 
254 209 109 

HEX 
#fed16d 

RAL 
080 80 50 

DULUX 
35YY 71/474

Carrot
 

PANTONE 
716 C

 
CMYK 

2 62 100 0

 
RGB 

236 119 0

 
HEX 

#ec7700

 
RAL 

060 60 80

 
DULUX 

80YR 28/650

Northern Ireland Audit Office
Brand Guide

–  Introduction 
–  About Us
–  Strategy 
–  Logo

–  Colour
–  Typography
–  Application
–  Contact
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Iconography

Northern Ireland Audit Office
Brand Guide

–  Introduction 
–  About Us
–  Strategy 
–  Logo

–  Colour
–  Typography
–  Application
–  Contact

We have a large set of  
icons available to use.  
These icons are available  
in all of our core brand  
colours and a variety of  
different formats.

Performance / 
Impact

Police RecruitmentRecord  
Keeping

Raising  
Concerns

Project Report Reserves Savings Workforce Staff  
Attendance

Agility Argiculture BudgetBrexitAuditArts and  
Culture

Communities COVID-19 Innovation Stakeholder Standards

Increase Digitalisation Emergency 
Services

EfficiencyEducationDisclosure / 
Complaints

Energy Engagement Justice Sustainability Target

Application
Application

Error Increase  
Decrease

Income /  
Receipt

HousingTheft /  
Fraud

Decrease Infrastructure Looking  
Ahead

Transformation Working
Together

Management / 
Leadership

NI AssemblyNHSMoneyMistake Northern  
Ireland

Office / 
Workplace

Oversight Payment / 
Cost

 8

Northern Ireland Audit Office
Brand Guide

–  Introduction 
–  About Us
–  Strategy 
–  Logo

–  Colour
–  Typography
–  Application
–  Contact

The following pages present how the 
new Northern Ireland Audit Office brand 
was developed, its rationale and what it 
communicates about the organisation.

Findings of engagement and research 
As a key part of the overall branding project, 
Whitenoise undertook a series of consultation 
workshops, with attendees representative of 
all levels within the organisation in addition to 
external stakeholders.

Strategy

 40

Northern Ireland Audit Office
Brand Guide

–  Introduction 
–  About Us
–  Strategy 
–  Logo

–  Colour
–  Typography
–  Application
–  Contact

Pull ups
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Brand  
Application

Here are some examples of how our brand 
assets can be applied to various forms of 
visual communication.

Annual Report 
2020/2021

Brand 
Guidelines

Version 1.0

 03  

Our Logo
Our Logo is the most important 
element of our brand. Its consistent 
application is the cornerstone 
of our visual communication.

 05  

Logo Versions

The identity is supplied in a variety 
of formats to suit the background
it is placed against.

Full colour
This version is used on the majority 
of applications and should be used 
whenever possible.

Full colour reverse
An alternative to the full colour
identity. Suitable for use on dark blue. 
Please only place on our core blue  
colour specified on page 9.

Mono black
To be used in exceptional circumstances
for mono application only. To be used 
on white or light backgrounds.

Mono white
To be used in exceptional circumstances
for mono application only. To be used 
on black or dark backgrounds.

Full colour

Full colour

Full colour reverse

Full colour on blue

Mono black

Mono black

Mono white

Mono white
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STUDENT FREELANCE 
MARKETPLACE
ulster.ac.uk/uu-talent-crowd



Belfast
The Ideas Factory
Portside Business Park
189 Airport Road West
Belfast, BT3 9ED

Dublin
Fitzwilliam Hall
Fitzwilliam Place
Dublin 2

(028) 9073 0999
info@whitenoisestudios.com
whitenoisestudios.com

mailto:info%40whitenoisestudios.com?subject=
http://whitenoisestudios.com

