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Enter  

FUNDRAISING WITH
SKYDIVE IRELAND:

THE SKY’S 
THE LIMIT! 

For many, skydiving is a once in  
a lifetime experience: an opportunity  
to do something amazing and step out  
of their comfort zone. For this reason, 
many choose to take the leap and  
raise money for a good cause at  
the same time. 

SKYDIVE IRELAND
Who are

For many, skydiving is a once in  
a lifetime experience: an opportunity  
to do something amazing and step out  
of their comfort zone. For this reason, 
many choose to take the leap and  
raise money for a good cause at  
the same time. 

SKYDIVE IRELAND
Who are

Get your charity’s 
message out there

REACH NEW 
HEIGHTS WITH 
MORE MARKETING 
POWER3
Once they register their interest, 
participants will receive a fundraising 
media pack, which contains materials 
to help them publicise their skydive 
and encourage donations: materials 
will be tailored to include their charity’s 
logo and messaging. What does this 
mean? Fundraisers will be proactively 
raising awareness of your charity. 
Coupled with selected promotional 
messaging from the charity itself,  
you can get your charity’s message  
out there. 

PARTNER
WITH US 

Why

Whilst our process aims to make fundraising as hassle-free 
as possible, there are ways to maximise exposure of your 
charity’s branding. Here are just a few:

The Media Pack

Provide participants with branded t-shirts to wear 
during their skydive or provide them with  
a branded prop, which will be captured on film 
should they choose to book a recording of the 
experience. This can be done by providing a contact 
in the media pack to liaise with to order a t-shirt.

Share the footage of the skydives undertaken  
by your participants on your website and social 
media channels – the fundraising media packs  
will encourage participants to send their videos  
to a chosen contact within your organisation.

FB / IG post Banner for  
social media 

Banner for  
donation page 

YOUR  
LOGO

No fee, just settle the balance using portion of the fundraising.

No quota. This system is low risk, high reward. No penalties  
for low numbers, no commission on high numbers.

BACS on receipt of invoice.

How will the funds be transferred?

With the right support from 
their charity, fundraisers usually 
raise between £1000 – £3500 
– some make even more!

How much does the average  
fundraiser make?

Funds will be transferred to charity once the fundraiser  
meets the minimum £500 amount.

The only limit is hours in the day. Slots are first come first serve,  
so early adopters will benefit most.

Will the charity be expected to pay a fee at any point?

Is there a quota we must reach of skydivers per year / quarter?

When will the funds be transferred?

Is there a limit on how many people can do charity skydives for us?
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We overcome big challenges for businesses, 
using the best in talent and technology. 

Kainos
Meaning new, fresh 
and innovative. 

36 years
Of going beyond 
for our customers 
and our people. 

17 offices
Across Europe and 
North America.

2500+ people
Who thrive on 
complex problems. 

605 customers
Across commercial, 
healthcare and the 
public sector. 

€273 million
In revenue, and 11
consecutive years of 
organic growth (FY21).

We are Kainos

Workday partner
Full service Workday 
partner since 2011

Workday Cloud Platform
Dedicated team designing, 

building and deploying 
apps in Workday

Smart Platform 
Only automated testing tool 
for Workday, launched 2014

1600+ Workday 
certifications

Workday customer #580
HCM, Financials, 

Recruitment

Workday experts – developers, 
consultants, product leads

Adaptive Planning
Largest partner globally 

Workday Practice

Across two specialist business areas, 
we work globally for clients across 
commercial, healthcare and the 
public sector to make the world 
a little better, day by day. 

Our Specialisms

a

a

Workday 
Practice

Digital 
Services

We’re trusted to deliver 
robust, secure and scalable
solutions which have helped 
over 55 million people and 
saved our clients hundreds 
of millions of pounds.

Experienced in complex
deployment an integrations, 
and a leader in Workday
test automation, we’re
trusted by big brands to 
deliver, enhance and
maintain Workday for 
their global workforces.

As one of Workday’s most respected 
partners, our dedicated Workday practice 
helps businesses launch, test, expand and 
safeguard their Workday systems. 

PLATFORM

PLANNING

DEPLOYMENT

TESTING

SUPPORT

CONSULTING

SMART

OPTIMISATION

Workday Practice
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Benvenuti in Moy Park 

Parte del gruppo Pilgrim’s Pride 

Diventare l'azienda migliore  
e più rispettata nel nostro 

settore, creando l'opportunità 
di un futuro migliore per  

il nostro team. 

Diventare un partner migliore per 
i nostri clienti chiave 

Constante ricerca 
dell’eccellenza operativa 

Ambiente di lavoro sicuro, persone 
sicure, prodotti sicuri e attitudini 
salutari 

Portfolio esemplare di modelli di 
business diversi ma altamente 
complementari 

Pilgrim’s – impianti di produzione 
In quanto azienda verticalmente integrata, Pilgrim’s controlla tutte le fasi del processo produttivo. La filiera  d’integrazione verticale aumenta  

la sicurezza alimentare, la qualita’, permette un efficace controllo dei margini e migliora il servizio cliente. Organzzazione di Pilgrim’s: 

Pilgrim’s – Impianti 

COMMERCIALe  

DISOSSO 

Prodotti elaborati 

Prodotti freschi GDO Pilgrim’s Messico 

Foodservice Fresco Gold’n plump (GNP)* 

Nacogdoches, TX 
Russellville, AL 
Mt. Pleasant, TX (East) 
Broadway, VA 
Sumter, SC 
Douglas, GA 
Marshville, NC 

Chattanooga, TN 
Canton, GA 
Athens, GA 
Mayfield, KY 
Mt. Pleasant, TX (West) 

Mt. Pleasant, TX 
Moorefield, WVA 
Waco, TX 
Elberton, GA 

Lufkin, TX 
DeQueen, AR 
Live Oak, FL 
Gainsville, GA 
Guntersville, AL 
Sanford, NC 
Aibonito, PR 

Citra, MX 
Popular, MX 
Porvenir, MX 
Queretaro, MX 
San Luis Potosi, MX 
Tepeji Del Rio, MX 

Enterprise, AL 
Ellijay, GA 
Carrollton, GA 
Mooresfield, WVA 
Natchitoches, LA 

Cold Spring, MN 
Arcadia, WI 
Luverne, MN 
*Aquried in 2017 

I Nostri Impianti  I nostri siti 

Dall’antipasto Al Dolce…   

Dall’antipasto al dolce, I nostri prodotti innovativi, convenienti e di alta qualità, assieme alla nostra esperienza sul mercato 
permettono ai nostri partner nel Foodservice, B2B e GDO di sfruttare al meglio i loro menu e la loro offerta, garantendo al contempo  

la semplicità e la convenienza dei processi con risultati che soddisfano i requisiti di gusto e di formato locali.  

Aperitivo/Snacking Piatti Principali Dolci 

SCHAGEN 
 

Salato: 
••  Formaggio impanato 
••  Medaglioni di formaggio 
•• Involtini primavera 
••  Snack etnici 
•• Taquitos 
••  Crocchette 

Dolce: 
• Invotini Dolci 

SITO DI PRODUZIONE in Olanda: 
SNACKING & Formaggio 
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Moy Park Retail Catalogue View Catalogue here

https://indd.adobe.com/view/7cc5f2e5-04a0-47fb-85b9-40b96879ea69
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View Catalogue hereMoy Park Food Service

https://indd.adobe.com/view/a39ec100-9f1c-42d1-8417-2e98ae549b14
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Company Overview

June 2023

Strictly private & confidential

Vision and Values

Our values describe how we conduct ourselves. They articulate the behaviours 
that we value as a company which are also critical to achieve our vision.

Trust Excellence Entrepreneurship One Team
• Success is built on trust

• Demonstrate reliability in 
everything we do

• Have confidence and belief 
in those we work with

• Promote the spirit, passion, and 
drive of our family business heritage

• Proactively deliver solutions, take 
the initiative and be responsive

• Be dynamic and agile, encourage 
the elimination of non-value add 
activities

• Collaborate to create a better outcome 
for all

• Share ideas, harness our capabilities 
without pride of ownership, and act
in the interest of the group

• Work towards the company standards 
and goals, regardless of local challenges

• Strive for the best; don’t settle for 
“good enough”

• Continuously improve everything 
we do

• Contribute to a better tomorrow

Our heritage from local family businesses allows us
to provide a high-quality and efficient local service in 
every market, whilst benefiting from the capabilities
of a pan-European network.

Vision and Values

Our vision is to
deliver cold logistics
excellence with local
market expertise 
throughout Europe.

Strictly private & confidential

United Kingdom

Key products

Norway & Sweden Belgium & France

Pallet positions
137,000

Key products

Pallet positions
72,000

Key products

Pallet positions
260,000

Footprint
Netherlands

Key products

Pallet positions
118,000

Strictly private & confidential

We’re working to be 
the best and most 
responsive temperature 
controlled logistics 
company in Europe.

Differentiated Strategy

Strictly private & confidential

Service Offering

• Handling involves all in-and 
outbound conveyance of goods

• Services also include order 
picking (including voice pick), 
repack, repalletizing, wrapping 
with stretch film, and container 
stuffing and stripping

Handling

• Constellation has c. 3.3 million 
cubic meters of frozen and chilled 
warehousing space, with 600k 
pallet positions at temperature 
ranges between -20 and +12°C

• Over 50% of the pallet positions 
are automated or mobile racking

• Extensive accreditations 
including BRCGS, IFS, BIO, 
bonded, and export licenses 
to over ten jurisdictions

Storage

• The transport service is focused 
on storage clients in the UK and 
Scandinavia, and creates 
increased customer stickiness

• Fleet comprises of over 100 
tractors and 140 trailers with an 
average tractor age of <3 years

Transport

• High-quality blast freezing is 
offered in 25% of the facilities

• Freezing is offered for palletised or 
hanging goods based on customer 
needs and product types

• The facilities have freezing capacity 
of over 4,000 tonnes/week

• A cutting-edge approach for 
tempering has been developed, 
specialised for the dairy industry

Freezing & Tempering
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Residential Experience

Duggan Brothers
Residential Experience

Success Built on Experience
Established 1923

MARLET 
PROPERTY
GROUPDUBLIN | TIPPERARY | CORK

Residential ExperienceResidential Experience

Project Name
Alt Hotel Development
Client
Appalachian Properties
Architect
BDP Building Design Partnership
Quantity Surveyor 
Mitchell McDermott

Civil / Structural Engineer
N/A

Services Engineer
N/A
Contract Value
€15,400,000
Contract Duration
17 Months

Current Projects

Residential ExperienceResidential Experience

§ Established in 1923
§ One of Ireland’s leading 

general building contractors
§ 1,000 projects completed 

(Private & Public sectors)
§ Projects range in value 

from €1M to €80M

Duggan Brothers (Contractors) Ltd 
is one of Ireland’s leading general 
building contractors

Introduction

Residential ExperienceResidential Experience

Understand
Brief

Programming & 
pre-planning HSE Project 

Resources

Change 
Management 

Structures

Cost
Control

Design 
Development 

Support

Considerate
Neighbour 

Policy

Effective
Communication

Enhanced
Handover

Procedures

Quality Control 
& BCAR 

Requirements

Effective 
Subcontract

Procurements
Procedures

Effective Project Delivery

Residential ExperienceResidential Experience

97
Industry Years

3
Generations

€65,000,000
2018 Turnover

120
Management & Technical Staff

3
Office Locations

€90,000,000
2019 Forecast Turnover

DBL – Key stats

Residential ExperienceResidential Experience

Head Office
Richmond
Templemore
Co. Tipperary
E41 R822

T: +353 504 31311
E: info@dugganbrothers.ie

Regional Office
Unit B17 Fota Business Park
Carrigtwohill
Co. Cork
T45 P380

T: +353 1 4500315

Regional Office
18A Beckett Way
Parkwest Business Park
Dublin 12
D12 A9KW

T: +353 21 4853804
E: info@dugganbrothers.ie

Office Locations
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Limerick
HEAD OFFICE
Unit C1
Eastway Business Park
Ballysimon Road
V94 TD90

T: +353 61 310002
E: info@conack.ie Cork 

REGIONAL OFFICE

12 Eastgate Way
Little Island

Co. Cork
T45 VK60

T: +353 21 242 8849

Dublin 
REGIONAL OFFICE

Cherrywood TC4
Wyattville Link Road

Dublin 18
D18 EDF8

T: +353 1 524 1589
Bailey Gibson

Site
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18 Environmental

Environmental Waste 
Management a key objective

Environmental Management 
System certified to ISO 14001:2015, 
and audited by NSAI auditors

Environmental Management 
System supporting continuous 
improvement

“We are committed to protecting 
the environment and preventing 
pollution by employing the best 
control mechanisms.”
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01 Introduction

“Every project is a mark 
of excellence, embracing 

who we are, and our 
collaborative approach 

to project delivery.”
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07 Management & Technical Staff

18
COMMERCIAL

8
BIM / M&E 

COORDINATORS

24
SITE MANAGERS / 

FOREMEN

10
HEALTH AND SAFETY 

/  QUALITY

2
PLANNERS

6
DIRECTORS

19
SITE ENGINEERS

18
ADMIN / ACCOUNTS

19
CONTRACTS 

MANAGERS / PMs
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38 High Level Schedule

1Q 2Q 3Q 4Q
2021

1Q 2Q 3Q 4Q
2022

1Q 2Q 3Q 4Q
2023

Basement & Enabling

BG2

BG3

BG4

BG5

BG1

Basement

BG1

BG2

BG3

BG4

BG5
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GGoovveerrnnaannccee  
aanndd  CCoommppaannyy  
SSeeccrreettaarriiaatt

OOuurr  
PPuurrppoossee  

OOuurr  VViissiioonn

March 2022

IInnttrroodduuccttiioonn  ttoo

Northern Bank Limited
Registered in Northern Ireland

(No. R568)

CONFIDENTIAL

Company Secretariat provides a wide variety of key services to ensure 
that the Bank meets its statutory and regulatory requirements

SSRRCC  
OOvveerrssiigghhtt

KKeeyy  SSttaaff ff  iinnvvoollvveedd KKeeyy  TTaasskkss

CCEEOO  OOff ff iiccee  
CCoommppllaaiinnttss

KKeeyy  DDeeppeennddeenncciieess

SRC Chairs

Senior Corporate Lawyer, Legal Department

Manager, Customer Resolution

• Board & Committee agendas, meetings, papers, 
minutes and follow up actions

• New Director onboarding & Induction
• Compliance with all statutory and regulatory 

requirements for NBL & subsidiary companies

CCoommppaannyy  
SSeeccrreettaarriiaatt

Executive Assistant

SRC Secretaries

Senior Legal Assistant (occasional)

• Ensuring cohesive meeting schedule for SRCs, 
including flow of papers to Board & Committees 

• Ensuring high standards of governance throughout 
the organisation via support to Chairs & Secs

• Reviewing and triaging CEO office complaints on 
receipt & ensuring they are appropriately dealt with 

• Monitoring risk of reputational damage 
• Identifying complaints which require support from 

external legal advisers

• Provision of secretariat and support services to the 
Trustees of the NBL and DB Irl Pension schemes

• Subject matter expertise for pensions
• Support to staff and pensioners at all stages of the 

pensions journey

SSTTRRIICCTTLLYY  CCOONNFFIIDDEENNTTIIAALL

PPeennssiioonnss  
SSuuppppoorrtt  &&  

SSeeccrreettaarriiaatt

Head of Governance & Company Secretary

Deputy CEO & CFO 

Head of Governance and 
Company Secretary

Assistant Company Secretary

Head of Governance 
& Company Secretary

Assistant Company Secretary

Head of Governance 
& Company Secretary

Executive Assistant

Senior Pensions 
Manager x 2

Pensions Assistant

aanndd  aann  aapppprroopprriiaattee  mmiixx  ooff  iinnddeeppeennddeenntt  nnoonn--eexxeeccuuttiivvee  ddiirreeccttoorrss,,  
GGrroouupp  nnoonn--eexxeeccuuttiivvee  ddiirreeccttoorrss……..

AAssttrriidd  GGrreeyy

Astrid has been a member of the Board since February 
2020. She is a former senior executive of a large UK banking 

group and has extensive United Kingdom (UK) and 
international knowledge and experience of financial services, 

with a particular emphasis on risk. In addition to the Bank 
Board, Astrid is a non-executive director of Hampshire Trust 

Bank Plc and non-executive director and chair of the board 
risk committee and Deputy Chair of CAF Bank Limited.

Independent Non-Executive Director 
and Chair of the Risk Committee

AAllaassttaaiirr  HHaammiillttoonn

Alastair has been a member of the Board since May 2020. 
He  is the former Chief Executive of Invest NI. He led the 

trade and investment agency for over 10 years and 
throughout his tenure he played a key role in developing and 

implementing economic strategies during and after the 
financial crisis, helping home-grown companies to expand 

and successfully attracting major foreign direct investment 
into Northern Ireland. Prior to joining Invest NI, he held a 

number of senior management positions at BT. During this 
time, Alastair also served for a year on secondment as Chief 
Economic Advisor to the First Minister of Northern Ireland.

Independent 
Non-Executive Director

BBeerriitt  BBeehhrriinngg

Berit has been a member of the Board since November 
2019. She is the Head of Large Corporates & institutions 

in Danske Bank A/S and a member of the Executive 
Leadership Team in Danske Bank A/S. She is one of 

two Group appointed Directors on the Board of Northern 
Bank Limited. 

Non-Executive 
Director

SSTTRRIICCTTLLYY  CCOONNFFIIDDEENNTTIIAALL

BBooaarrdd  MMeemmbbeerrss

TThhee  BBaannkk  hhaass  aa  NNBBLL  hhaass  aa  ssttrroonngg  BBooaarrdd  wwiitthh  aa  ggoooodd  lleevveell  aanndd  mmiixx  ooff  sskkiillllss  
aanndd  eexxppeerriieennccee

BBooaarrdd  MMeemmbbeerrss

GGeerraalldd  GGrreeggoorryy

Gerald has been a member of the Board since 
March 2010 and the Chairman since 2018. 

He has significant and detailed experience in financial 
services having held a number of senior executive and 

non-executive positions in the sector in the UK, including 
that of Managing Director of a large Mutual.

Chairman of the Board and Chair 
of Nominations Committee

MMaarrttiinn  SStteewwaarrtt

Martin has been a member of the Board since January 
2020. He is the former Director of banks, Building Societies 
and Credit Unions at the PRA. During his career he led the 
redefinition and implementation of the UK’s post-financial 
crisis prudential regulatory regime within the PRA. He is 

a leading figure in UK financial services with extensive 
business experience. In addition to the Bank Board he is 

a Non-Executive Director and Chair of the Board Risk 
Committee of Coventry Building Society. 

Senior Independent Director and Chair 
of Remuneration Committee

MMiicchhaaeell  BBllaacckk

Michael has been a member of the Board since April 2016. 
He is a Chartered Accountant (FCA) career includes roles 
in Corporate Finance and the high tech industry, including 
roles as Finance Director, Managing Director and General 
Manager. Michael is also Head of Corporate Development 

of Near Form, a digital software and consultancy firm. 
In addition to his role in the Bank, Michael’s current 

non-executive/advisory portfolio includes Non Executive 
Director roles in Software and Software developments 

companies

Independent Non-Executive Director 
and Chair of the Audit Committee

SSTTRRIICCTTLLYY  CCOONNFFIIDDEENNTTIIAALL

CCoommmmiitttteeee  mmeemmbbeerrss  aarree  ttaakkeenn  ffrroomm  tthhee  ppooppuullaattiioonn  ooff  IInnddeeppeennddeenntt  
nnoonn--eexxeeccuuttiivvee  ddiirreeccttoorrss  

SSTTRRIICCTTLLYY  CCOONNFFIIDDEENNTTIIAALL

BBooaarrdd  MMeemmbbeerrss

Board Audit Committee Board Risk Committee
Board Remuneration 

Committee
Board Nominations 

Committee

TThhaannkk  YYoouu
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Americold.com

Rotterdam 
Food Hub

Americold.com

Americold’s History
Americold’s roots date back to 1903

Atlantic Company merges with Mumford 
Do-It-Yourself stores. The merger makes 
Atlantic-Mumford the largest cold 
storage provider in the US.

Atlantic Company opens World 
Bazzar and Imports store in 
Lennox Area of Atlanta, GA.

Name changes to Jackson Atlantic 
after merger of Jackson Minit Mart, 
Handy Andy and Atlantic Company.19
62

19
67

19
63

19
68

Jackson-Atlantic goes public 
and has 40 cold storage 
warehouses in 8 states

Jackson-Atlantic merges 
with United Refrigerated 
Services (URS).

19
74

19
83

Headquarters moves to 
Atlanta, GA. Focus shifts to 
cold storage after merger of 
United Refrigerated Services, 
Mumford and US Securities.

Acquisition of Monument 
Freezer, Empire Cold 
Storage and Southern 
California Cold Storage.

19
85

19
95

West Memphis, Arkansas 
becomes our first 
expansion project.

Through a series of 
acquisitions and mergers 
Americold Logistics is 
formed.

19
98

20
0

5

Americold Logistics begins to 
expand after acquiring sites 
from ConAgra and other 
customers.

Americold acquires Versacold
and Atlas Cold Storage, making 

Americold the largest provider of 
cold storage in the world.

20
10

20
18

Americold goes 
public in January.

20
19

Americold acquires 
Portfresh, Lanier Cold 

Storage, Cloverleaf, Zero 
Mountain, MHW, and 

NovaCold in 2019.

20
20

Americold acquires 
AGRO Merchants Group.

P
rop

rietary &
 C

on
fid

en
tial

Americold.com

Farm to Fork
Retail Consolidation Centers

Americold.com

FOOD PRODUCERS FOOD DISTRIBUTION & RETAILERS
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Americold.com

7
FACILITIES

20.4
(FEET MM)

3

Americold’s Global Footprint

Americold.com

41
FACILITIES

70
(FEET MM)

3

BRAZIL JV
15% in SuperFrio NEW ZEALAND

194
FACILITIES

1,215
(FEET MM)

3

USA

7.6
(FEET MM)

31
FACILITY

CHILE

9.8
(FEET MM)

32
FACILITIES

ARGENTINA

12
FACILITIES

57.3
(FEET MM)

3

AUSTRALIA

27
FACILITIES

118.8
(FEET MM)

3

EUROPE

COUNTRY SITES CUBIC 
FEET (MM)

AUSTRIA 1 4.2

IRELAND 3 9.5

UK 6 40.1

NETHERLANDS 7 36.7

POLAND 2 3.5

PORTUGAL 4 11.5

SPAIN 4 15.2
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7
FACILITIES

39
(FEET MM)

3

CANADA

Americold.comAmericold.com

Americold Rotterdam Food Hub

By Sharing certain facilities, synergy 
benefits can be achieved, such as

QUAY AND TERMINAL OPERATIONS

CENTRAL GATE

CUSTOMER SCANNER

REEFER PLUGS AND CONATINER STACKS

INTERNAL TRANSPORT (incl. from/to Maasvlakte)

LABOUR FACILITIES

FACILITY MANAGEMENT AND MAINTENANCE

P
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on
fid

en
tial



Presentation Design Showcase

Details Tags Cost

SPONSORSHIP
THROUGHOUT
THE DAY

Spin2Win
The new Q premium competition with the 
chance to win £10,000 every week. 
The highest value competition ever launched 
by Q. Promoted by all shows and announced
on Drive Time.

• Listeners text in for their chance to play. 
1 lucky listener will ‘Spin2Win’ every Friday.

• Target audience: 18 -65+, male & female
• Interests: Sports / Food / Latest trends / 

Showbiz / Latest music / Parenting
• Prize example: £10,000 every week, hotel 

stays, vouchers, experiences

2x 10’’ tags 
per show 
(56 per week)

224 tags for 
a 4 week 
sponsorship 
period

£6,300
(4 weeks)

Sponsorship 
Opportunities 

Listen Here

Details Tags Cost

SHOW
SPONSORSHIP

Wake up laughing with Decky on air from 
6am to 10am. Declan’s weekday show 
mixes great feel good music, humour and 
competitions with all the latest news, sport 
and traffic and travel.

12 x 10” show tag 
per show (3 per 
hour between 
06.00-10.00)
240 show tag 
every 4 weeks

£79,560

FEATURE
SPONSORSHIP

Car School Karaoke (We Are Vertigo)
• Young caller invited on air daily to sing 

a song ‘karaoke style’ for their chance to 
win an amazing prize

• Target audience: 18+ household gatekeeper/ 
all the family

• Interests: Parenting/Family/Family Activities
• Humorous, fun and engaging for wee and 

big kids
• Prize example: visitor attraction / restaurant 

vouchers

2x 10’’ tags per 
show (56 per 
week)
224 tags for 
a 4 week 
sponsorship 
period

£6,300
(4 weeks)

Know It All Quiz
• Listeners are put to the test with a series 

of easy questions, but it's only easy if you 
know the answer!

• Target audience: 18+ /commuter / household 
gatekeeper / office worker / trade

• Interests: current affairs / pop culture /
showbiz news

• Prize example: ‘Know it all’ merchandise / 
supplied by sponsor

2x 10’’ show tags 
per day = 40 per 
4 weeks

£18,330
+ Prize 

Fund

Listen Here

Sponsorship 
Opportunities 

Details Tags Cost

SHOW
SPONSORSHIP

Jordan and Steve present a relaxed and interactive 
daytime show, ideal for targeting listeners on their 
lunch break, throughout the afternoon and on the 
school run home.

9 x 10” show tags 
per show (3 per hour 
between 1pm-4pm)

180 tags every 
4 weeks

£40,599

FEATURE
SPONSORSHIP

Teach Us A Lesson
• Young listeners asked if they learned something 

fun or important in school today?
• Challenged to teach Jordan and Steve all about it
• Target audience: 18+ household gatekeeper / 

All the family / school run
• Interests: Parenting/Family/Family Activities
• Humorous, fun & engaging for wee and big kids.
• Prize example: visitor attraction/restaurant 

vouchers

2 x 10’’ tags 
each day

40 tags every 
4 weeks

Production 
of tags

£9,020
+
Prize Fund

What’s For Dinner?
• Fun & interactive feature runs weekly on a Friday
• Listeners voice note /call in describing 

what they’re going to have for dinner
• Target audience: 18+ male and female
• Interests: food / cooking / dining out / 

social trends / socialising
• Prize Example: £10 food ordering voucher/

takeaway voucher/ restaurant voucher

2 x 10’’ show tags 
per week

8 tags every 
4 weeks

Production 
of tags

£2,652
+
Prize Fund

Girl Talk
• Jordan takes over the airwaves for a bit of ‘girl 

talk’ with female listeners every Saturday
• Interactive, engaging topics from self-care, body 

image to the best beauty brands with special 
guests every week

• Target audience: 18+ Female
• Live ‘Girl Talk ’ event sponsorship available also. 

Contact Q for more information

2 x 10’’ show tags 
per week

8 tags every 
4 weeks

Production 
of tags

£2,652

Sponsorship 
Opportunities 

Listen Here

Details Tags Cost

SHOW
SPONSORSHIP

Yazz keeps listeners entertained throughout 
with her mix of engaging content and music 
variety.

9 x 10” show 
tag per show 
(3 per hour 
between 
10am-1pm)

180 show tags 
every 4 weeks

£40,599

FEATURE
SPONSORSHIP

Coffee Break Request
• 11:30am coffee break request suggested 

by a listener
• Target audience: 25-44yrs female 

listeners female / family gatekeeper
• Interests: music / social connectivity
• Prize example: Q coffee mug

2 x 10’’ show 
tags each day
40 tags every 
4 weeks
Production of tags

£9,020

Top Trends With Victoria
• Victoria leads on this popular weekly feature 

showcasing up to the minute trends from 
TikTok to hot topics of conversation

• Target Audience: 25-44yrs female / 
family gatekeeper

• Interests: social media / showbiz / social 
connectivity / latest trends/ fashion

• No prize required

2 x 10’’ tags 
each day
40 tags every
4 weeks
Production of tags

£9,020

Sponsorship 
Opportunities 

Listen Here

Sponsorship 
Opportunities 

Details Tags Cost

SPORT UPDATES

The Sport Updates covers local, national and 
international sports news, providing listeners with 
a clear and entertaining overview on the world 
of sport.

Q Sport Updates are broadcast at the following 
times:
• Monday - Friday: on the hour 6am-6pm with 

additional on the half hour at 7.30am, 8.30am 
& 17.30pm

• Saturday - Sunday: on the hour 8am-6pm

1 x 10” tags at the 
top of each bulletin 
(35 per week)

280 tags every 
4 weeks (TBC)

£63,154

TIME CHECKS

Time Checks offers a prime sponsorship position 
approaching the top of the hour news, delivering 
repetition and the opportunity to tailor messages 
to specific audiences throughout various parts of 
the day.

65 x10’’ tags 
per week 

One per hour
7am-7pm Mon –
Fri. 260 per 4 weeks

£58,643

SHOW BUZZ
Keep up to date with the latest music and 
showbiz gossip with Q Buzz. From Monday to 
Friday, Showbuzz features 6 times daily and 
on Saturday & Sunday, 4 times daily.

Top & tail tags 
10 x per week

152 tags every 
4 weeks

£42,500

BULLS EYE

A premium spot at the top of the hour directly after 
the news bulletin and before the sports bulletin, 
The Bulls eye places the advertiser in prime
listening position. The Bulls eye break runs from 
7am-7pm Monday to Friday (including key drive 
time segments) guaranteeing presence during 
peak listenership It’s the only spot that falls outside 
standard ad breaks.

80 tags per week

£28,314 per 
quarter 
(Price is
subject to
change)

Listen Here

Sponsorship 
Opportunities 

Details Tags Cost

SHOW
SPONSORSHIP

A lively start to your weekend! Expect lots 
of great music, showbiz entertainment and 
some light-hearted fun.

2 x 10” show tags 
per hour. Total of 
8 sponsor tags 
per weekend, 
per frequency

Total of 56 tags 
every 4 weeks

£13,520

FEATURE
SPONSORSHIP

Little DJs
• Connor opens the phone lines and brings 

a ‘little DJ’ to air on Saturday & Sunday
• This fun feature gives kids the chance to test 

their skills as a radio presenter introducing 
a song!

• Target audience: 18+ household 
gatekeeper / All the family

• Interests: Parenting / Family / 
Family Activities

• Prize example: visitor attraction /
restaurant vouchers

2x 10’’ tags 
per show

Total of 24 tags 
every 4 weeks

£11,000

Listen Here
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