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IRELAND; Who are
SKYDIVE IRELAND <«
© Formany,skydiving s aencein
a lifetime experience: an opportunity
to do something amazing and step out

of their comfort zone. For this reason,
many choose to take the leap and

— : .
r ' / raise money for a good cause at
T H E S KY . the same time.
| dd4
H /] »/ “

/
(T

(ol 1] [T
[
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charity’s br‘anding. Here are just a few:

U
MORE MARKETING Provideparicipants wih branded -shit o wr

during their skydive or provide them with
PUWER a branded prop, which will be captured on film

\draisir

should they choose to book a recording of the
Once they register their interest, experience. This can be done by providing a contact
participants will receive a fundraising in the media pack to liaise with to order a t-shirt.

media pack, which contains materials
to help them publicise their skydive Share the footage of the skydives undertaken
and encourage donations: materials by your participants on your website and social
will be tailored to include their charity’s R media channels - the fundraising media packs
logo and messaging. What does this &v\ will encourage participants to send their videos
mean? Fundraisers will be proactively = to a chosen contact within your organisation.
raising awareness of your charity.

Coupled with selected promotional

th

their chari

messaging from the charity itself, .
you can getyour charity's messege The Media Pack foy
outthere. ) FB/IGpost ) Bannerfor b Bannerfor

social media donation page

v 000
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Ensure we have
a Safe Community

Policing & Community

Safety Partnership

making Belfast safer

Ensure we have Engaged
and Supportive Communities

ey of effective

ime cutcemes,

BELFAST PSNI

ing patterns of rep
sation and impleme
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aines

kaines:

Workday Practice ; f\: x
We overcome big challenges for businesses,

using the best in talent and technology. ~ 9

W

1600+ Workday
Workday partner certifications Smart Platform
) : Full service Workday Workday experts - developers, Only automated testing fool

Mec_mng WSu% fresh Of going beyond (e Eulope Gl partner since 2011 consultants, product leads for Workday, launched 2014
and innovative. for our customers North America.

and our people.
Who thrive on Across commercial, Inrevenue, and 11 Workday customer #580 Adaptive Planning Workday Cloud Platform
complex problems. healthcare and the consecutive years of N N N -

public sector. organic growth (F21). HCM, Flr)anc\u\s, Largest partner globally Ded\g:c_ted team des\gmng,

Recruitment building and deploying —

apps in Workday

kaines* kaines*

Digital Workday

Services Practice
. ) ) ) As one of Workday's most respected
— Wz "j frusted fo f;e"ve" o ZXPS‘"Q"C‘%‘: in °_°""P'e>'§ partners, our dedicated Workday practice
1 robust, secure and scalable eployment an integrafions, helps businesses launch, test, expand and
Our SpeCIallsms solutions which have helped and a leader in Workday saleguard thelr Workday systems,
e over 55 million people and test automation, we're
d lients hundred: i

Across two specialist business areas, Zcf:”i::sr;'ez:n;" reds ZUT"ed by rt:lg Dfaﬁdfi fo
we work globally for clients across. P - eliver, enhance an PLANNING = CONSULTING
commercial, healthcare and the maintain Workday for
public sector to make the world |g;“_& [$romoon their global workforces. DEPLOYMENT = SMART
alittle better, day by day. p——d fome Ofee

NETFLIX xi1oN~ TESTING = OPTIMISATION
T SUPPORT
& o=

kaines* e /4 kaines

[INHS L
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s
pilgrims

32 MANGIMIFICI

30 SITI DI TRANSFORMAZIONE 8 SITI DI SMALTIMENTO CARCASSE

=

1 ] ] 4000 ALLEVAMENTI

7,
“
e S S5\
Yo it e > CN t- ~F 2
o 70 w g
B STABILIMENTI DI 20 GENTRI DI DISTRIBUZIONE
. PRODUZIONE ELABORATI par
39 INCUBATO! )

s PARTE DEL GRUPPO PILGRIM’S PRIDE

er migliore per

9
pilgrims:

Diventare I'azienda migliore
spettata nel nostro
settore. creando l'opportuniti
diun fsturo migliore per
ilnostro team.

Constante r
dell’eccellen.

business diversi ma altamente
complemei i

P
pilgrims

'DALL'ANTIPASTO AL DOLCE, | NOSTRI PRODOTTI INNOVATIVI, CONVENIENTI E DI ALTA QUALITA, ASSIEME ALLA NOSTRA ESPERIENZA SUL MERCATO
PERMETTONO Al NOSTRI PARTNER NEL FOODSERVICE, B2B E 6DO DI SFRUTTARE AL MEGLIO | LORO MENU E LA LORD OFFERTA, GARANTENDO AL CONTEMPO
LA SEMPLICITA E LA CONVENIENZA DEI PROCESSI CON RISULTATI CHE SODDISFANO | REQUISITI DI GUSTO E DI FORMATO LOCALI.

i 28
pilgrims

SV /am

N

st PILGRIM’S — IMPIANTI

COMMERCIALE  PILGRIN'S MESSICO  PRODOTTI FRESCHI DO
oyt X craex e
i S B e
e B T
B i et
e e i
ey CE et et
DIS0SSO FOODSERVICE FRESCO 2010 LU
o, o el
e R R
e = e
oy o
W o Mo X
PRODOTTI ELABORATI
Sl - stV

vy SITO DI PRODUZIONE IN OLANDA:

SNACKING & FORMAGGIO

© SCHAGEN

SALATO:
FORMAGGIO IMPANATO

MEDAGLIONI DI FORMAGGIO
INVOLTINI PRIMAVERA
SNACK ETNICI

TAQUITOS

CROCCHETTE

DOLCE:
INVOTINI DOLCI
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Moy Park Retail Catalogue @ View Catalogue here

FreshPrimary | (* ™ (4 == —— : omeseye

For th cosic cicken devetess ho e 1 60k her : Chicken Breast Fillets F — Chicken Burgers

o ey o o ko et e s

& @ oW
&
=
{
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https://indd.adobe.com/view/7cc5f2e5-04a0-47fb-85b9-40b96879ea69
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CATALOGUE

WAy 2018

GARLIC
CHICKEN KIEV

Chagped and shapad chickan with o Euttery gl [ing
. crscy breadirumis coatng.

Welght Por Plece: 175
Outtor Packaging: G340 1 590 o1 204K (2 0445)
Produet Code: 5218293

SN ECRREN
& 0

Moy Park Food Service @ View Catalogue here

WELCOME

Moy Pa

“°r 0

STARTERS AND SNACKS

N

YOUR CUSTOMER IS
OUR CUSTOMER...

SEEDED
MOZZARELLA STICKS

Siticks of mezzaneil chaesa coated .8
‘s00ed ruste cepatcuTh.

wolght Pur Plece: 35
Outter Packsging: Gaca 6 5395 of 13 1643
Product Code: FO935

[ f—


https://indd.adobe.com/view/a39ec100-9f1c-42d1-8417-2e98ae549b14
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CONSTELLATION
COLD LOGISTICS

Footprint |_a|-e| Vision and Values L’Fl

United Kingdom Norway & Sweden Belgium & France Netherlands - . .
I 9 _y L S Our values describe how we conduct ourselves. They articulate the behaviours
Key products Key products Key products Key products that we value as a company which are also critical to achieve our vision.

2 3 £ > o o e Q &

Pallet positions Pallet positions Pallet positions Pallet positions r °
137,000 72,000 260,000 118,000 G °
x - ==

COLD LOGISTICS 7

Trust Excellence Entrepreneurship One Team
. * Success is built on trust + Strive for the best; don't settle for + Promote the spirit, passion, and + Collaborate to create a better outcome
“good enough” drive of our family business heritage

. ta - Share ideas, hamess our capabilfies
the intiative and be responsive without pridé of ownership, and act

- Have confidence and balie! in the interest of the group.

Company Overview St ol

in those we work vith - Contribute o a better tomortow + B dynamic and agile, encourage
the elimination o non-value add - Work towards the company standards
actviies and goals, regardless oflocal challenges
e Ratas
L . Fradristad
June 2023 f e

Vision and Values Service Offering
Storage Handling
( ye= ] 8 3 o N ’

+ Constellation has c. 3.3 millon
cubic meters of frozen and chiled
warehousing space, with 600k

« High-quality blast freezing is
offered in 26% of the facilties

« Freezing s offered for palletised or
hanging goods based on customer
needs and product

+ The transport service s focused

on storage clents in the UK and
Scandinavia, and creales
increased customer stickiness.

+ Fieet comprises of over 100
tractors and 140 trailers with an
average tractor age of <3 years

palet posiions at temperature
ranges between -20 and +12°C
+ Over 50% of the pallet posit
are automated or mobile racking
ive accreditations

types
B I e —
Our heritage from local family businesses allows us
to provide a high-quality and efficient local service in
every market, whilst benefiting from the capabilities
of a pan-European network.

ing BRCGS, IFS, BIO,
bonded, and export licenses
to over ten jurisdictions

n 3
specialised for the dary industy.
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DUGGAN

Introduction ice Locations

= Established in 1923 Head Office Regional Office
= One of Ireland’s leading Richmond Unit B17 Fota Business Park
o Templemore Carrigtwohill
general building contractors Co. Tipperary Co. Cork
. E41 R822 T45 P380
= 1,000 projects completed
T: +353 504 31311 T: +353 1 4500315

(Private & Public sectors)

Projects range in value

from €1M to €80M Regional Office
18A Beckett Way

E: info@dugganbrothers.ie

Success Built on Experience

Duggan Brothers
Residential Experience

MARLET
PROPERTY
DUBLIN | TIPPERARY | CORK GROUP

X MARLET

DBL - Key stats

97 120

88
Industry Years Management & Technical Staff

3 © 3

Generations Office Locations

€65,000,000 ~ €90,000,000

2018 Turnover 2019 Forecast Turnover

DUGGAN Residential Experience

I Dug9an Brothers (Contractors) Ltd Parkwest Business Pak

is one of Ireland’s leading general
building contractors

DUGGAN Residential Experience

Effective Project Delivery

Effective
Subcontract
Procurements
Procedures

DUGGAN Residential Experience

D12 A9KW

T: +353 21 4853804
E: info@dugganbrothers.ie

DUGGAN

Current Projects

Project Name
Alt Hotel Development

Client
Appalachian Properties

Architect
BDP Building Design Partnership

Quantity Surveyor
Mitchell McDermott

Civil / Structural Engineer
N/A

Services Engineer
Contract Value
€15,400,000

Contract Duration
17 Months

DUGGAN

Residential Experience

Residential Experience
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s
CONACK

Po'st-ngllifi_catipln Meetin
N T basiim
L T f|‘| i
I

U5 sl g

07 Management & Technical Staff

PoPo
o fofo
PoPo

: %C

18 8 24 10 2

CONACK

¥3H13901 ¥3L138 ONIGTING -

pr—

owen 1afod

BupseI UopEdyEnd 350

01 Introduction

“Every project is a mark
of excellence, embracing
who we are, and our
collaborative approach
to project delivery.”

=
CONACK

Environmental

Environmental Waste
Management a k j

En nental Management

Environmental Management
S pporting continuous
ment

“We are committed to protecting
the environment and preventing
pollution by employing the best
control mechanisms.”

fra—

owen foid

BuRaI UoREDLIEND 350d

P

owen 1afoid

Bunsel uoneoyEND-50d

04 Office Locations

Dublin
REGIONAL OFFICE

Limerick
HEAD OFFICE

Cork
REGIONAL OFFICE
1

38 High Level Schedule

ployyl 2023
2Q 3@ 4Q QR 2@ 3Q 4Q
Basement & Enabling
Ba2
acs | e |
=
CONACK

N

f—

swien 1foid

U3 UORESLIEND 3500

pr—
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BERIEEIE] Bank

»

Danske [EERTY

Governance
and Company
Secretariat

March 2022

G |

rQ’roﬁ rq and an appropriate mix of independent non-executive directors,
ro\ Group non-executive directors....
Board Members
\
v
Astrid Grey Alastair Hamilton Berit Behring
Independent Non-Executive Director Independent NonEecutive
and Chair of the Risk Committee Non-Executive Director Director
2020 e Heledthe 2019.She  the Head ofLarge Carparates & nstitutons
10yers ond i Danske Bonk A/S and a member o he Executie
Leadership Sheisoneat
Board, s Trust fir 1 Bank Limited.

number of senjor management positons at BT. During this
time, Alstair also served for a year on secondment as Chier
Economic Advisor o the First Mimster o Northern rean.

@ Company Secretariat provides a wide variety of key services to ensure
'@' that the Bank meets its statutory and regulatory requirements

e pom—

+ Board & Comittaa agandas, mestings, papers,

+ New Director onboarding & Induction
- Compliance with &l statutory and regulatory

- Ensuring cohesive meeting schedula for SRCs,

including flow of papers to Board & Commitiees

+ Ensuring high standards o governance throughaut

the organisation via support to Chsirs & Secs

ocelpt & ensuring they are appraprately dealt with

- Monitoring sk of reputationel damage
+ dentying complaints which require support rom

14 O | Penion schemss
for pensions
ioners o ol stages ofthe

Haad of Governance and Execure Assitant
Company ol inutes and olow p actions
Secretariat
sistan Senor
Head of Governance. SRCChars
SRC & Company Secretary
Oversight
Assistant Company Sacretary SR Secretares
) H
CED Office & Company Secretary
Complsints
Exccutive Assistant Manager,Customar Resoluion extarnl g miers
ErmD Senior Pensions Hoadof
Manager x2
Support& &
Secretariat Pensions Assistant Deputy CEO& CFO EEU

Or Committee members are taken from the population of Independent
ql 14 non-executive directors

Board Members

Board

Board Audit Committee Board Risk Committee

L ]

gy B

\\

Committee

2Ll
& B g

Board
Committee

8 §
P

W\

rqpnrq The Bank has a NBL has a strong Board with a good level and mix of skills

and experience

Gerald Gregory

Chairman of the Board and Chair
of Nominations Committee

Baard Mambara

»

Martin Stewart

Senior Independent Director and Chair
of Remuneration Committee

Michael Black

Independent Non-Executive Director
and Chair of the Audit Committee.

March 2010 and the Chatrman sinca 2018.

2020 rsctor

ncucing

of Near Form.

Thank You

companies
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dMEericoLao

Rotterdam
Fopd Hub

Farm to Fork

Retail Consolic

N4
BEYOND MEAT roopseavice DANONE

KraftHeinz.

Smithfield

Americold.com

Smart&Final

Wakefern

TESCO

WHOLE

Walmart }<

~

o

Americold’s History

Americold's roots date back to 1903

1985

1974

o
Q

n
2
&

Americold.com

By Sharing certain facilities, synergy
benefits can be achieved, such as

‘QUAY AND TERMINAL OPERATIONS g
CENTRAL GATE

CUSTOMER SCANNER

REEFER PLUGS AND CONATINER STACKS

INTERNAL TRANSPORT (incl. from/to Maasviakte)

LABOUR FACILITIES

FACILITY MANAGEMENT AND MAINTENANCE

Americold.com

o

americoLo

N

Americold’'s Global Footprint

EUROPE

27

CANADA EACILIES

AUSTRIA

FACILITIES

CHILE

1

FACILTY
BRAZIL IV
ARGENTINA 15% in SuperFrio NEW ZEALAND

2 9.8 41 7 20.4

FACILITIES  (FEET FACILITIES  (FEET MM) FACILITES ~ (FEETMM)

Americold.com

Facts and Figures

30,000
PALI

71 Quay

¢~ «580m  [@&l

—— RE-USE REEFER COMBINATION .
| CONTAINER OF MULTI-MODAL
23 AND EXPOF TRANSPORTATION =t

ONE STOP
FACILITY:

-
americoLo

Americold.com
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Radio

Premium
Competition

The Afternoon Pick Me Up
With Jordan & Steve
Weekdays from 1pm

Maximise your impact and become  sponsor of one of our faatures of shows.
We can help match your brand and messaging with the right feature. You'll get
airfime ads of 20 or 30 secs thot oppear during scheduled od brooks and you
<ould olso secure naming rights.

SPONSORSHIP.

FEATURE
SPONSORSHIP.

Spin2Win
‘The new Q@ premium competition with the.
chance fo win £10,000 every week
“The highest value compefifion ever launched
by Q. Promoted by all shows and announced
on Drive Time.
+ Listeners fext in for their chance fo play
1 lucky listener will ‘Spin2Win' every Fridoy.
Target audiencs: 18 -85+, male & female.

Prze axamplo. £10000 every wok el
sfays, vouchers, experiences

210" tags
per show
(56 per week)

224 1ags for

4 waek
sponsorship
period

9x10" show fags

Sponsorship
Opportunities

£6,300
(4 weeks)

Sponsorship
Opportunities

oyime show, ideal for fargfing isteners on their
lunch break, hroughou the affernoon and on fhe
school run home.

Teach Us A Lesson
+Younglisteners osked if they learned somathing
fun or important n school foday
e
0181 hovssholdgaelesper/
R e oy 7 o
Intarese Praring/Forni/Fornly Acttes
+ Humorous, fun & engaging for wee and big kids
Priza example: vistor afiracton/restaurant

What's For Dinner?
+ Fun & inferactive feature runs weakly on a Friday.

o: 16+ male
ooking / dining out /
sociol trends / socialiing
* Pris Bampl: 10 foodardorng vouchr/
tokeaway voucher/ restaurant vou

Gil Talk.
Jordan takes over the ainvaves for o bt of Gir
Talk'with female lteners every Saturda
Interactive, engaging topics from self-care, body

he best beauty brands wih speciol
Target audience: 18+ Famle
Live ‘Gir Talk event sponsorship available aso.
Confact Q for mor information

between Tpm-4pm)

180 fags every
Sweeks

2x10” tags
each day

40tags every

Production
oftags

210" show tags
or woak

8 1ags every.

4 weeks

Production

oftags

2x10” show tags

por week

8 tags every.

Production
offags

£9,020

Prize Fund

2652

Prize Fund

* >

Up And At It With Decky

Waeekdays from 6am

i
¢

=

|
v

2

"
v

Weekend Morning

With Connor

Sat-Sun from 6am

sHow
SPONSORSHIP.

FEATURE
SPONSORSHIP.

SHOW.
SPONSORSHIP.

FEATURE
SPONSORSHIP.

Wake up laughing with Decky on air from
6am fo 10am. Declan's weekday show
mixes great feel good music, humour and
compsfifions with all the latest naws, sport
and fraffic and fravel,

Car School Karacke (We Are Verfigo)

+ Young caller invited on air daily 1o sing
Y S e
win on amazing pri

+ Target audience: e
allthe family

+ Interests: Parenting/Family/Farmily Actviies

+ Humorous, fun and engaging for wee and
big kids.

+ Prize example: visitor afiraction / restaurant
vouchers

Know It All Quiz

+ Listeners are put fo the fest with a series
of easy questions, but it's only easy if you
know the answer!

+ Target audience: 18+ /commuter / household
qafekesper / office worker / frade.

+ Interests: current affairs / pop culture /
showbiz news.
Prize example: ‘Know it all merchandise /
supplied by sponsor

SR R e G
and

Sponsorship
Opportunities

12x10" show tag
per show (3 per
hour between
06.00-10.00)
240 show tag
every 4 weeks

£79,560

2¢10" fags per
show (56 per.
week)

£6,300

224 tags for (4 wooks)

4 weel
sponsorship
period

2x10”showtags  £18,330
perday=40per  +Prize
Fund

Sponsorship
Opportunities

210" show tags
per hour. Total of
8 sponsor fags

£13,520

of grec
e e

Little Djs
nd brings

unday.
This fun feature gives kids the chance fo fest
their skils os a radio presenter introducing
asong!
Target audience: 18+ household
gatekesper / All the family
Inferests: Parenting / Family /
Family Actvifies
Prize example: isor afraction

stourant vouchers

per weekend,
per frequency

Total of 56 fags.
every 4 weeks

210" tags
per show.

£1,000
Total of 24 fags
every 4 weeks

FEATURE
SPONSORSHIP.

And Just Like That, Yazz

Weekdays from 10am

SPORT UPDATES

Generic
Features For
Sponsorship

BULLS EYE

Yazz keeps listeners entertained throughout
with her mix of engaging confent and music.
variaty.

Coffee Break Request

+ 11:300m coffee break request suggested
by alistener

+ Targef audience: 25-ddyrs female
listeners female / family gofekeeper
Interests: music / sociol connecfivily

+ Prize example: Q coffee mug

Top Trends With Victoria

Victoria leads on this popular weekly feature
showcasing up fo the minue frands from
TikTok fo hot fopics of conversation

Torget Audiance:25-44yrsfomlo /
family gatekeeper
Inerasi st mecics / showbi  ociol
connectivity / lafest trends/ fashion
No prize required

The Sport Updotes covrs ool ntincland
international sports news, providing lte
e TR
of sport

2 SportUpdetes e broackc e flking

o Bt e o Spm i
ol on e Furoi7.300m, 8300

173
I e

Time Chacks offers a prims sponsorship posifion
‘opproaching the fop of the hour nows, delivering

efifion and the opportunity fo failor meszages.
to'specific audiences throughout various parts of
the day.

Keep up fo date with the lafest music and
showbiz gossip with G B Monday o
Friday, Showbuizz features 6 tims daily and
on Saturdoy & Sunday, 4 imes daily

Apramium oot o the op o he hour direcyafer
the news bulletin and before the sports bulletn,
The Bk sy placus theceeerient
Tistoning position. The Bulls o

7am-7pm Mendoy oy

fime sagments) guarantas

ok anscio s e oo st et ol ogeide
standard ad breaks

Sponsorship
Opportunities

10am-Tpm)

180 show fags
every 4 weeks

2x10” show

tags each day.

40 fags every. £9,020
weeks

Production of tags

2x10" tags.
cach day

40 fags every £9,020
4weeks

Production of tags

Sponsorship
Opportunities

1X10° tags of th
fop of each bullfin
(35 por weok)

280 tags every
4 weeks (TBC)

65 10" tags
por wosk
One per hour e
7am-7pm Mon -
Fr, 260 per 4 weeks
Top & ail tags
10 per week

£42500
152 tags overy
Sweeks

£28,314 per
quarter
80togsporweek  (Pri

subject to
change)




WHITENOISE

Belfast

The Ideas Factory
Portside Business Park
189 Airport Road West
Belfast, BT3 9ED

Dublin
Fitzwilliam Hall
Fitzwilliam Place
Dublin 2

(028) 9073 0999
info@whitenoisestudios.com
whitenoisestudios.com
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